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The Festival 
The Edinburgh International Festival is an unparalleled celebration of the performing arts and an annual meeting point for peoples of all nations. 
Our vision is simple: to provide the deepest experience of the highest quality art for the broadest possible audience. 
Our mission: We exist to promote the exchange of ideas and deepen understanding 
between cultures through a global celebration of exceptional performing arts.

Our Organisational Values
Enriching: We want each person to find fulfilment and satisfaction in their work and workplace. We demonstrate flexibility, express gratitude, foster a culture of learning, and rely on teamwork. 

Professional: We strive for excellence, not perfection. We act with integrity and accountability and expect the same from those with whom we work. 

Inclusive: We welcome different perspectives and encourage healthy debate and discussion. We acknowledge that we might not always agree and are a stronger organisation because of our differences.

Curious: We are innovative and creative. We encourage evolution, embed a 
growth mindset, embrace experimentation, and learn from the world around us 
 




Job Title: Editorial Manager	 
Reports to: Head of Brand & Campaigns, with task management from Senior Editor 	 
Team:	 Audiences Team also working with Programming and Development Teams
About the Role
To project manage the production, proofing, printing and distribution of all printed elements of our contextualising plan – our souvenir programmes and freesheets. Alongside this to liaise with the relevant parties on the production and proofing of our audio-intros, The Warm-Up and our online essays; alongside welcome and interpretation messaging on surtitling screens. 
Job Responsibilities and Deliverables 
· Project managing the production of souvenir programmes and freesheets including liaison with companies on content and approvals; liaison with external writers; internal liaison on content and approvals; and liaison with designers and printers. 
· Working with the Senior Editor on commissioning, writing, editing and proofreading the International Festival’s souvenir programmes and freesheets plus online essays, ensuring the delivery of consistent high quality and cohesive style. 
· Coordinating internal and external amends and working to apply them with the Design Team. 
· Working with the Senior Editor and production company to coordinate interviews and recordings for The Warm Up, our audio introductions  
· Working closely with the Digital & Communications Team on scripting, asset collation, approval, music licensing and promotion of The Warm Up and online essays. 	Comment by Hugo Mintz: Are we looking for someone to lead more on music licensing? I think they'd need to with the warm up anyway @Sarah Cockburn 	Comment by Sarah Cockburn:  I am happy for them to lead on Music licencing for the warm up specifically but only if they can have some guidance on it from music? artist liasion? as I would doubt they would necessarily have experience here. I think I'll leave this point as it is for now and we can work out the practicality after. 
· Working with the Senior Editor and the music department on the coordination of welcome screens and interpretation messaging for surtitling of classical concerts.  
· Brand & Campaigns department administration and archiving as required 
 
· Support the Digital and Communications team on media and social media monitoring during key busy periods.
· Confidently represent the International Festival’s core brand values and personality in all areas of your work 
Skills Specification
Required of all Employees  
· High standard of written and verbal communication, with demonstrable ability to communicate effectively and professionally, in both written and verbal format
· Proven analytical skills; able to maintain and add to accurate budget records, and (where a role requires) managing team budget 
· Manage workload and deadlines, in a way that prioritises successful delivery of individual and team objectives/projects (Time management and organisation)
· Effective interpersonal and collaboration ability; able to build rapport and work in a team with colleagues and across the organisation (Interpersonal and collaboration skills)
· Comprehensive, fast and accurate IT skills in Microsoft Word, outlook, Excel and PowerPoint
· Passion for the performing arts, specifically in performing arts for which our festival is a world stage

Essential for the Role
· Outstanding project management skills 
· Outstanding written and verbal communications skills 
· Outstanding proofing and editing skills 
· Experience in print management: from brief, through design, to proofing and delivery 
· Relationship management across a broad range of stakeholders 
· High level of attention to detail and ‘follow-through’ 
· Sensitivity towards artists and the creative process 
· Ability to work effectively in a team 
· Proven initiative and high levels of self-motivation, as well as the ability to work unsupervised 
· Proven ability to work under pressure as well as plan and prioritise a busy workload  
· Interest in the design and aesthetics of promotional materials  
Desirable for the Role
· Knowledge of the UK cultural sector, its practices and supporters 
· Knowledge of classical music and its conventions 
· Knowledge and interest in broadcasting, in particular audio-formats 
· Experience working with rightsholders and clearing rights for music usage on video and audio platforms
· An interest in broader marketing and communications solutions  
· Experience in a high-profile, busy and dynamic environment 
· Any other tasks as required to support the Audiences department
 
Terms and Conditions
Working Days/Hours: Full Time 35 hours per week
Work Pattern: By agreement within standard office hours of 9.30 to 17.30, Monday to Friday. At peak times, and particularly immediately before and during the International Festival, it will be necessary to work outside standard hours and at weekends. 
Working arrangements: We are located in Edinburgh, where all roles are based. To support flexibility we have a Smarter working policy, and are open to discussions as we move through the recruitment process, please do not hesitate to ask any questions.  
Contract Type	 FTC 3 March to 11 September 2026
 Salary/Hourly Rate: £30,500 - £32,000 pa pro rata

Benefits: EIF-Employee-Benefits.pdf

As a result of the current immigration rules, these roles are not eligible under the Skilled Worker Route. Job applicants will be expected to provide evidence of right to work in the United Kingdom or be able to obtain such.
image1.png
|
EDINBURGH
INTERNATIONAL
FESTIVAL




