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 The Festival 
The Edinburgh International Festival is an unparalleled celebration of the performing arts and an annual meeting point for peoples of all nations. 
Our vision is simple: to provide the deepest experience of the highest quality art for the broadest possible audience. 
Our mission: We exist to promote the exchange of ideas and deepen understanding 
between cultures through a global celebration of exceptional performing arts.

Our Organisational Values
Enriching: We want each person to find fulfilment and satisfaction in their work and workplace. We demonstrate flexibility, express gratitude, foster a culture of learning, and rely on teamwork. 

Professional: We strive for excellence, not perfection. We act with integrity and accountability and expect the same from those with whom we work. 

Inclusive: We welcome different perspectives and encourage healthy debate and discussion. We acknowledge that we might not always agree and are a stronger organisation because of our differences.

Curious: We are innovative and creative. We encourage evolution, embed a growth mindset, embrace experimentation, and learn from the world around us. 
 
Job Title: Website & Email Manager
Reports to: Head of Communications and Digital
Team: Communications and Digital

About the Role
To develop and manage the Festival's website, ensuring it is an effective, up-to-date brand home that communicates key information, represents the Festival's values and story, and converts visitors into ticket sales. To lead a strategic approach to email marketing with timely, engaging and well targeted messaging across a range of segments and campaigns, including automation and regularly updated, always-on flows.
Direct reports: Digital Officer
Works with: Media Manager, Social Media Manager, Campaigns Manager, Ticketing team, web agency and ticketing agency

Job Responsibilities and Deliverables 
Channel management
· Leading email marketing to deliver strategic objectives and campaigns, driving audience engagement and income.
· Leading the website function, including its ongoing development and maintenance, to deliver strategic objectives and campaigns, driving audience engagement and income
· Working with internal teams and external agencies to plan and deliver effective digital campaigns (for example landing pages and email content that support wider campaigns)
· Optimise landing pages and user funnels across web and email to maximise conversions
· Work closely with Head of Audience Experience on connecting website and email marketing strategies with Spektrix, Up and the wider CRM strategy
· Collaborate with internal departments, including the Development team, on broader CRM journey planning across email and web, optimising the website and email activity to convert people to donate, become members and upgrade their support
· Work with other teams to ensure the website is kept up to date and reflects the organisation's mission, vision and strategic priorities, as well as acting as a home for recruitment, essential information and policies
· Work closely with Campaigns team and appointed agency to oversee the Google Grant account aligning with wider campaign planning
Content and communication
· Work closely with the Social Media and Content Manager and the broader Communications and Brand & Campaigns teams to ensure consistency of brand messaging across web and emails
· Write and have editorial oversight of the blog/news pages on the Festival website, and work with the Social Media and Content Manager and the Brand & Campaigns team – particularly the Senior Editor - to promote organically and through paid activity
· Work with the Digital Officer and relevant Audiences teams (including Access and Editorial) to ensure that website, email and SMS/WhatsApp content offers valuable context and depth for Festival audiences.
Projects and tools
· Develop and maintain the website, balancing short-term maintenance with a multi-year plan for updates and improvements to ensure maximum effectiveness, including integration with other relevant tools such as social media, analysis tools, content management and CRM systems
· Manage the web development agency to develop and improve functionality to the website as required
· Manage content on the CMS, with support from the Digital Officer
· Be proactively informed about developments in digital marketing and website development, and identify, prioritise and exploit technologies, platforms and methodologies to further the organisation's reach and engagement
· Work with the wider Communications and Digital team, led by the Head of Communications and Digital, to develop a GEO/AEO strategy
Evaluation
· Regularly share relevant insights, progress and learnings on the International Festival's web and email activity with internal teams, for example through monthly deep dive reports and weekly Digital and Communications updates
· Evaluate digital initiatives and activity regularly, using data to refine and improve the audience experience and digital processes, including using tools such as GA4, Looker Studio and Google Search Console
· Work with departments across the International Festival to deliver benefits and KPIs for stakeholders, sponsors, supporters and partners
General
· Train members of staff on digital tools i.e. website, email, WhatsApp etc.
· Work with wider Audiences team to audience feedback and respond to queries relating specifically to website, email or wider digital activity
· Confidently represent the International Festival's core brand values and personality in all areas of your work
· Any other duties as may reasonably be required

Skills Specification
Required of all Employees  
· High standard of written and verbal communication, with demonstrable ability to communicate effectively and professionally, in both written and verbal format
· Proven analytical skills; able to maintain and add to accurate budget records, and (where a role requires) managing team budget 
· Manage workload and deadlines, in a way that prioritises successful delivery of individual and team objectives/projects (Time management and organisation)
· Effective interpersonal and collaboration ability; able to build rapport and work in a team with colleagues and across the organisation (Interpersonal and collaboration skills)
· Comprehensive, fast and accurate IT skills in Microsoft Word, outlook, Excel and PowerPoint
· Passion for the performing arts, specifically our core genres of music, theatre, opera and dance

Essential for the Role
· Demonstrable experience leading and managing SEO/GEO, a marketing database and email campaign platform (e.g. Dotdigital)
· Experience in identifying target audiences and devising segmented email campaigns that engage, inform and convert
· Experience in managing websites and optimising landing pages and user journeys
· Well-developed people management skills and experience of managing cross-functional project teams
· Working knowledge of website analytics tools (e.g. GA4)
· Strong analytical skills and data-informed thinking
· Proven initiative and high levels of self-motivation, as well as the ability to work unsupervised
· Proven ability to work under pressure as well as plan and prioritise an often-heavy workload

Desirable for the Role
· Knowledge and experience of our core artforms (opera, music, theatre or dance)
· Knowledge of cultural/entertainment industry CRM systems
· Knowledge of the UK cultural sector, its practices and supporters
· Experience of working for a charitable organisation, making effective use of a Google Grant
· An interest in broader marketing and communications strategies and tactics
· Experience in a high-profile, busy and dynamic environment
 
 
Terms and Conditions
Working Days/Hours: Full Time
Work Pattern: 35 hours per week, by agreement within standard office hours of 9.30 to 17.30, Monday to Friday.
At peak times, and particularly immediately before and during the International Festival, it will be necessary to work outside standard hours and at weekends. Payment of overtime is not applicable to this post.
 
Contract Type: Permanent
 Salary/Hourly Rate:
£34,000-£40,000, dependent on experience

Holiday entitlement: 25 days per annum (with 3 days requiring to be taken between Christmas and New Year) plus 10 days public holiday

Pension Scheme: The International Festival will comply with the employer pension duties in accordance with Part 1 of the Pension Act 2008, as amended or replaced from time to time.

Benefits: EIF Employee Benefits.pdf

As a result of the current immigration rules, these roles are not eligible under the Skilled Worker Route. Job applicants will be expected to provide evidence of right to work in the United Kingdom or be able to obtain such.
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