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 The Festival 
The Edinburgh International Festival is an unparalleled celebration of the performing arts and an annual meeting point for peoples of all nations. 
Our vision is simple: to provide the deepest experience of the highest quality art for the broadest possible audience. 
Our mission: We exist to promote the exchange of ideas and deepen understanding 
between cultures through a global celebration of exceptional performing arts.

Our Organisational Values
Enriching: We want each person to find fulfilment and satisfaction in their work and workplace. We demonstrate flexibility, express gratitude, foster a culture of learning, and rely on teamwork. 
Professional: We strive for excellence, not perfection. We act with integrity and accountability and expect the same from those with whom we work. 
Inclusive: We welcome different perspectives and encourage healthy debate and discussion. We acknowledge that we might not always agree and are a stronger organisation because of our differences.
Curious: We are innovative and creative. We encourage evolution, embed a growth mindset, embrace experimentation, and learn from the world around us. 
 
Job Title: Social Media & Content Manager
Reports to: Head of Communications and Digital
Team: Communications and Digital

About the Role
To champion the Festival to the world through compelling content and social media activity – building the International Festival brand, growing engaged global audiences, and inspiring people to experience and support the Festival's work.
Direct reports: Temporary digital roles and content creators
Works with: Social Media Agency, Website & Email Manager, Media Manager, Campaigns Manager, Freelance photographers, videographers and editors

Job Responsibilities and Deliverables 
Social media
· Manage and lead the Festival's presence across all current and emerging major social media channels (X, Instagram, Facebook, YouTube, LinkedIn, TikTok) to increase followers, engagement and leads to Festival website
· Contribute to and capitalise on brand awareness initiatives by community building and moving audiences down the funnel towards deeper engagement
· Tell stories that reflect the International Festival's mission, vision and key strategic initiatives, for example highlighting youth, community and access initiatives to communicate the Festival's year-round activity
· Convert engagement into ticket sales, donations and Memberships, helping to achieve annual ticket sales target each year, and drive wider income generation
· Communicate the distinctive audience experience, and depth of engagement, that the International Festival offers, through a range of assets featuring artists and stories behind the programme
· Alongside the Campaigns Manager, liaise with external agencies, to support paid social advertising
· Lead a team that consistently provides excellent customer service for International Festival audiences across all channels, ensuring that customer enquiries and complaints are responded to appropriately and in a timely manner.
Content and communication
· Recruit and manage content team temporary roles as well as videographers and photographers, scaling the team up in the lead-up to and during the Festival and standing it down once the Festival closes with appropriate debriefs and learnings captured
· Lead on video and photographic marketing content - planning and producing content that resonates with a range of audiences across platforms and keeps pace with emerging content and platform trends
· Work closely with wider communications team to approach artists and management when planning, producing and approving content
· Work with freelance content producers and external partners to plan, produce and distribute content including videos, podcasts, long form content
· Manage the rights and licensing when using International Festival or third-party owned content (music, artists rights etc)
Strategy
· Oversee the Festival's digital presence (primarily social media) alongside the Website and Emails Manager
· Work closely with the Brand & Campaigns team to ensure consistency of brand messaging across platforms
· Collaborate closely with internal departments, including the Development team on the planning and production of content that supports donor cultivation and stewardship, in growing the Festival's memberships and increasing donations, and promote the Festival's youth, community and access initiatives.
Evaluation
· Oversee monitoring and reporting of social media and content performance using appropriate platform / channel analytics and KPIs
· Analyse and interpret data to share insights with appropriate colleagues and to continually refresh tactics in order to improve the online audience experience
· Work with departments across the International Festival to deliver benefits and agreed KPIs for stakeholders, sponsors, supporters and partners.
General
· Confidently represent the International Festival's core brand values and personality in all areas of your work
· Any other duties as may reasonably be required.

Skills Specification
Required of all Employees  
· High standard of written and verbal communication, with demonstrable ability to communicate effectively and professionally, in both written and verbal format
· Proven analytical skills; able to maintain and add to accurate budget records, and (where a role requires) managing team budget 
· Manage workload and deadlines, in a way that prioritises successful delivery of individual and team objectives/projects (Time management and organisation)
· Effective interpersonal and collaboration ability; able to build rapport and work in a team with colleagues and across the organisation (Interpersonal and collaboration skills)
· Comprehensive, fast and accurate IT skills in Microsoft Word, outlook, Excel and PowerPoint
· Passion for the performing arts, specifically our core genres of music, theatre, opera and dance

Essential for the Role
· Proven experience managing organisational social media channels, growing engaged audiences and delivering measurable results
· Experience planning, producing and/or commissioning high-quality digital content, including video and photography
· Excellent written and verbal communication skills, with strong attention to detail
· Ability to manage and prioritise multiple projects and deadlines, including during the intensity of the Festival period
· Experience recruiting and managing people and ability to lead and work effectively within a team
· Proven initiative and high levels of self-motivation, as well as the ability to work unsupervised

Desirable for the Role
· Knowledge and experience of our core artforms (opera, music, theatre or dance)
· Experience working with artists, agents or their representatives on content and media requests
· Videography, photography or editing skills
· Experience using social media analytics and reporting tools to inform strategy
 
 
Terms and Conditions
Working Days/Hours: Full Time
Work Pattern: 35 hours per week, by agreement within standard office hours of 9.30 to 17.30, Monday to Friday.
At peak times, and particularly immediately before and during the International Festival, it will be necessary to work outside standard hours and at weekends. Payment of overtime is not applicable to this post.
 
Contract Type: Permanent
 Salary/Hourly Rate:
£34,000-£40,000, dependent on experience

Holiday entitlement: 25 days per annum (with 3 days requiring to be taken between Christmas and New Year) plus 10 days public holiday

Pension Scheme: The International Festival will comply with the employer pension duties in accordance with Part 1 of the Pension Act 2008, as amended or replaced from time to time.

Benefits: EIF Employee Benefits.pdf

As a result of the current immigration rules, these roles are not eligible under the Skilled Worker Route. Job applicants will be expected to provide evidence of right to work in the United Kingdom or be able to obtain such.
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