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The Festival 

The Edinburgh International Festival is an unparalleled celebration of the performing arts and an annual meeting point for peoples of all nations. 

Our vision is simple: to provide the deepest experience of the highest quality art for the broadest possible audience. 

Our mission: We exist to promote the exchange of ideas and deepen understanding 
between cultures through a global celebration of exceptional performing arts.

Our Organisational Values

Enriching: We want each person to find fulfilment and satisfaction in their work and workplace. We demonstrate flexibility, express gratitude, foster a culture of learning, and rely on teamwork. 

Professional: We strive for excellence, not perfection. We act with integrity and accountability and expect the same from those with whom we work. 

Inclusive: We welcome different perspectives and encourage healthy debate and discussion. We acknowledge that we might not always agree and are a stronger organisation because of our differences.

Curious: We are innovative and creative. We encourage evolution, embed a 
growth mindset, embrace experimentation, and learn from the world around us 
 






Job Title:		Donor Engagement Lead
Reports to:		Director of Development
Team:	  		Development Department

About the Role
The Donor Engagement Lead will creatively bring together the right people, information, messaging and moments to demonstrate the impact of philanthropy and partnerships at the Festival, and deploy appropriate strategies to maximise donor satisfaction and retention.

Able to develop content and write compellingly for a range of donor constituents on a variety of artistic forms and social impact areas, they will ensure that frontline fundraisers on the team are equipped with the materials and content they need to grow and maintain fruitful donor relationships, and that all engagement points combine donor needs with organisational moments and key messages. 

They will work closely with fundraisers and colleagues across the Development team to lead and manage donor recognition, support engagement & stewardship plans for high-value supporters and partners, and support frontline fundraisers with content & materials which connect supporters directly to the impact that they enable.

The Donor Engagement Lead will also foster productive internal relationships, particularly serving as the Development department’s primary liaison and resource with colleagues in the Audiences department, to ensure consistency across messaging, timing, and delivery.

Job Responsibilities and Deliverables 
· Deliver and evolve an annual communications strategy & cadence for all types of supporters, with particular focus on bespoke communications pieces (both formal and informal) for high-value donors and partners, and supporters who are not regular Festival attendees.  
· Work collaboratively with members of the Audiences Department to understand activity throughout the year, identify filming & photography needs, leverage existing materials & content, and ensure donor segments are incorporated into external communications and messaging matrixes. This includes serving as the primary liaison with the Audiences Department for the integrated delivery of donor-specific communications such as e-newsletters, LinkedIn posts, fundraising copy in institutional materials, and the content strategy for the Annual Review.
· Develop and implement the donor-specific strategy for key institutional announcements such as programme announcements, brochure distribution, Annual Review distribution, and other key institutional moments. This includes developing the timeline, channel strategy, and draft copy for distinct donor and partner segments.
· Lead implementation and evaluation, in coordination with the Communications, Partnerships, and Philanthropy teams, of print and digital donor communications during the Festival period 
· Lead comprehensive donor and partner crediting strategy across all formats, shape fundraising content for organisational materials (eg Brochure, freesheets, souvenir programmes, in-venue signage), and oversee coordination of ticket holds, gifting, & in-Festival behind the scenes opportunities
· Support the Development Department’s strategic engagement events:
· Draft & oversee design brief for event collateral such as invitations, in-event materials such as takeaways & leaflets, and event follow up
· Draft speech notes for the Chief Executive, Festival Director, and Development Director 
· Support the strategic development of events together with the Head of Events & Stewardship, Head of Partnerships, & Head of Philanthropy
· Attend and experience the Festival’s social impact work year-round, serving as a primary source within the Development team to understand the purpose and outcomes of social impact initiatives
· Maintain and evolve “case for support” materials such as decks, webpages, case studies, and leaflets for specific strands of work and strategic events.
· Generate & adapt proposal and report templates as needed for high-value solicitations and gift stewardship
· Attend and serve in staffing positions (both logistical and donor-facing) for events year-round, particularly events during the Festival period
· Represent the Festival professionally at external events, functions and conferences
· Comply with GDPR, adhering to the International Festival’s fundraising policy, and completing due diligence research as required 
· Undertake any other reasonable duties assigned

Skills Specification
Essential for the Role
Experience and knowledge
· Professional fundraising experience, whether as a frontline fundraiser or supporting role
· Experience writing externally facing content such as fundraising applications or reports, impact reports, annual reviews, and/or speeches
· Exceptional professional writing skills, both in an organisational and personal tone of voice
· Strong project management experience, particularly with cross-departmental collaboration
· High proficiency with Microsoft Office (Word, Powerpoint, Excel)
· Experience using a CRM system
· Experience with design and/or e-communications platforms
· Knowledge of the performing arts, specifically fluency in our core genres of music, theatre, opera and dance

Skills, abilities and attitudes
· Outstanding communicator and storyteller, able to translate complex, specialist information into clear, engaging content for diverse audiences
· Strong independent work ethic, with the ability to manage competing priorities and meet deadlines in a high-pressure environment
· Strategic and creative thinker, with an inquisitive approach to problem-solving
· Excellent interpersonal and influencing skills, with the ability to build relationships and persuade stakeholders at all levels with diplomacy and discretion
· Collaborative team player, contributing flexibly to shared objectives.
· Highly motivated and proactive, with strong attention to detail and a focus on delivering results

Desirable for the Role 
· Knowledge of the arts & culture sector, its practices and supporters
· Specific experience delivering impactful donor engagement programmes and supporting high-value donor engagement strategies
· Specific experience with Spektrix
· Specific experience with DotDigital
· Experience using AI in a professional setting

Terms and Conditions
Working Days/Hours: 	Full Time 
Work Pattern: 		9:30am-5:30pm, flexible working

This will include work on evenings and weekends where required, especially leading up to and during the Festival period. This role is based in Edinburgh.
 
Contract Type	: 		Permanent
Salary:				£33,00 - £37,000 pa
Benefits: 			EIF Employee Benefits.pdf

A covering letter is required for your application to be considered.

As a result of the current immigration rules, this role is not eligible under the Skilled Worker Route. Job applicants will be expected to provide evidence of right to work in the United Kingdom or be able to obtain such.
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