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The Festival 
The Edinburgh International Festival is an unparalleled celebration of the performing arts and an annual meeting point for peoples of all nations. 
Our vision is simple: to provide the deepest experience of the highest quality art for the broadest possible audience. 
Our mission: We exist to promote the exchange of ideas and deepen understanding 
between cultures through a global celebration of exceptional performing arts.

Our Organisational Values
Enriching: We want each person to find fulfilment and satisfaction in their work and workplace. We demonstrate flexibility, express gratitude, foster a culture of learning, and rely on teamwork. 

Professional: We strive for excellence, not perfection. We act with integrity and accountability and expect the same from those with whom we work. 

Inclusive: We welcome different perspectives and encourage healthy debate and discussion. We acknowledge that we might not always agree and are a stronger organisation because of our differences.

Curious: We are innovative and creative. We encourage evolution, embed a 
growth mindset, embrace experimentation, and learn from the world around us 
 




Job Title: Campaigns & Editorial Assistant		 
Reports to: Campaigns Manager with task management from the Senior Editor 	 
Team:	Audiences Team plus working with Development Team, Programming Team
About the Role
To work with the Brand & Campaigns Team to support the delivery of the contextualising materials for Festival 2026. Additionally, to support overall Audience Department objectives, to ensure that all Festival activities are promoted to the widest possible audience, maximising brand awareness and ticket sales. 
Job Responsibilities and Deliverables 
· Assist in the planning, development and production of the Festival’s contextualising materials (e.g. the freesheets, performance programmes, online essays, The Warm Up audio introductions, welcome surtitling slides etc..) 
· Contact artists/companies for information, approvals of proofs and timeline updates 
· Research and collect information on artists and companies performing at the Festival, including images, biographies and requests for music and performance licensing.  
· Draft copy for and proofread the Festival’s publications, promotional material and digital content as required  
· Assist with website content updates ensuring all content is accurate, up-to-date and reflects both programme and wider Festival brand messaging 
· Plan and produce relevant promotional collateral and social media content to support sales campaigns for the Festival programme, working with promotional partners, media and distribution agencies where appropriate 
· Support the Audiences team to record and respond to customer feedback 
· Co-ordinate and schedule print deliveries, collections, and stock records with venues 
· Archive publications for internal use and for public access at National Libraries of Scotland 
· Handling, unpacking and distributing Festival stock such as brochures and merchandise. 
· Assist in implementing display, venue-dressing and signage for all Festival venues and other city sites  
· Contribute to the formulation, scheduling, and implementation of marketing campaigns 
· Support the Digital and Communications team on media and social media monitoring during key busy periods
· Confidently represent the International Festival’s core brand and organisational values and personality in all areas of your work  
· Any other tasks as required to support the Audiences department 
Skills Specification
Required of all Employees  
· High standard of written and verbal communication, with demonstrable ability to communicate effectively and professionally, in both written and verbal format
· Proven analytical skills; able to maintain and add to accurate budget records
· Manage workload and deadlines, in a way that prioritises successful delivery of individual and team objectives/projects (Time management and organisation)
· Effective interpersonal and collaboration ability; able to build rapport and work in a team with colleagues and across the organisation (Interpersonal and collaboration skills)
· Comprehensive, fast and accurate IT skills in Microsoft Word, outlook, Excel and PowerPoint
· Passion for the performing arts, in particular our core genres of music, theatre opera and dance. 
Essential for the Role
· At least 1 year’s marketing experience or equivalent, preferably in an arts environment. 
· A good eye for visual display and strong attention to detail 
· Good writing/editing/proofreading skills 
· Efficient administrative skills 
· Enthusiasm for the live performing arts 
· A team player, but also takes the initiative and work independently 
· Excellent organisational skills 
Desirable for the Role
· An enthusiasm for classical music 
· Experience of working within the arts and cultural sector 
· Understanding of data protection legislation and processes 
Terms and Conditions
[bookmark: _Hlk216425946]Working Days/Hours: Full Time 35 hours per week
Work Pattern: By agreement within standard office hours of 9.30 to 17.30, Monday to Friday. At peak times, and particularly immediately before and during the International Festival, it will be necessary to work outside standard hours and at weekends. 
Working arrangements: We are located in Edinburgh, where all roles are based. To support flexibility we have a Smarter working policy, and are open to discussions as we move through the recruitment process, please do not hesitate to ask any questions. 

Contract Type	: FTC (17 March to 11 September 2026)
 Salary/Hourly Rate: £25,000 - £26,500 pa pro rata

Benefits: EIF-Employee-Benefits.pdf

As a result of the current immigration rules, these roles are not eligible under the Skilled Worker Route. Job applicants will be expected to provide evidence of right to work in the United Kingdom or be able to obtain such.
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