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The Festival 
The Edinburgh International Festival is an unparalleled celebration of the performing arts and an annual meeting point for peoples of all nations. 
Our vision is simple: to provide the deepest experience of the highest quality art for the broadest possible audience. 
Our mission: We exist to promote the exchange of ideas and deepen understanding 
between cultures through a global celebration of exceptional performing arts.

Our Organisational Values
Enriching: We want each person to find fulfilment and satisfaction in their work and workplace. We demonstrate flexibility, express gratitude, foster a culture of learning, and rely on teamwork. 

Professional: We strive for excellence, not perfection. We act with integrity and accountability and expect the same from those with whom we work. 

Inclusive: We welcome different perspectives and encourage healthy debate and discussion. We acknowledge that we might not always agree and are a stronger organisation because of our differences.

Curious: We are innovative and creative. We encourage evolution, embed a 
growth mindset, embrace experimentation, and learn from the world around us 
 




Job Title: CRM Officer		 
Reports to: Digital Experience Manager		 
Team:	Digital and Communications
About the Role
As part of the Digital and Communications team, you will be responsible for developing, executing, and analysing a joined-up customer journey. You will manage and automate emails and SMS, craft engaging content, and optimise strategies. 

Job Responsibilities and Deliverables 
· Work with the Digital Experience Manager and Digital Officer to deliver on the design and implementation of email marketing campaigns.
· Manage data integration between Spektrix and DotDigital to ensure accurate customer information, booking data, and behavioural triggers between systems.
· With the CRM Working Group, contribute to audience journey mapping and incorporate email plans into the wider audience journeys. 
· Create new automated emails and update existing email flows, including welcome series, pre and post-show emails and triggered campaigns. 
· Create compelling emails including copy, subject lines, design, images and CTAs. 
· Conduct A/B split tests on different email elements (subject lines, content, design) to measure performance and identify areas for improvement. 
· Support brand campaigns to deliver on shared objectives round new audiences, retention, recency, frequency and volume.
· Build and maintain accurate email subscriber lists, with the wider CRM Working Group, through segmentation to ensure targeted communication. 
· Track and report on key email marketing metrics like open rates, click-through rates, conversion rates, and ROI to assess campaign effectiveness. 
· Work closely with other departments to ensure consistent messaging. 
· Keep up to date with email marketing best practices, AI Tools, GDPR and compliance.
· Develop and schedule SMS campaigns in coordination with the Digital Team.

Skills Specification
Required of all Employees  
· High standard of written and verbal communication, with demonstrable ability to communicate effectively and professionally, in both written and verbal format
· Proven analytical skills; able to maintain and add to accurate budget records, and (where a role requires) managing team budget 
· Manage workload and deadlines, in a way that prioritises successful delivery of individual and team objectives/projects (Time management and organisation)
· Effective interpersonal and collaboration ability; able to build rapport and work in a team with colleagues and across the organisation (Interpersonal and collaboration skills)
· Comprehensive, fast and accurate IT skills in Microsoft Word, outlook, Excel and PowerPoint
· Passion for the performing arts, specifically our core genres of music, theatre, opera and dance

Essential for the Role
· Experience working with Spektrix or similar CRM tool. 
· Expertise in email marketing platforms and automation tools. 
· Excellent copywriting and editing skills with an understanding of persuasive communication
· Proficiency in data analysis and interpretation to measure campaign success – in particular GA4
· Experience working for an arts organisation or an interest in the performing arts
· Excellent organisational and time management skills, able to prioritise workload and competing deadlines

Desirable for the Role
· Experience of working with DotDigital.
· Knowledge and experience of using of project management and scheduling tools (eg. Monday.com, Artifax)
 
Terms and Conditions
Working Days/Hours: Full Time 
Work Pattern: 9:30am-5:30pm with shift patterns during busier periods, flexible working available.
This can include time on evenings and weekends where required, especially leading up to and during the Festival period.
Contract Type	: FTC, 23 Feb – 04 Sep
Salary/Hourly Rate: £26,000-£28,000
Benefits: EIF-Employee-Benefits.pdf 

As a result of the current immigration rules, these roles are not eligible under the Skilled Worker Route. Job applicants will be expected to provide evidence of right to work in the United Kingdom or be able to obtain such.
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